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INTRODUCTION

usiness doesn’t exist in isolation nor 
is it simply a way of making money. 
All businesses involve social interac-

tion of employees, customers and suppliers. 
The local community is affected by the busi-
ness activities which also have an impact on 
the environment. Thus social, community 
and environment issues are increasingly on 
the radar screen of companies and organiza-
tions. These values need to be incorporated 
as an integral part of corporate values for 
successful business strategies. The corpo-
rate social responsibility (CSR) is all about 
understanding the business’ impact on the 
wider world and considering how this im-
pact could be utilized in a positive way. It 
means taking a responsible attitude, going 
beyond the minimum legal requirements 
and following straightforward principles 
that apply whatever the size of business.

Building a reputation as a responsible 
business entity is vital. Companies often 
favour suppliers who have implemented 
responsible policies that can have a 
positive impact on customers’ perception 
and which will ensure better confidence 
and increased levels of repeat purchasing. 
Good reputation makes it easier to recruit 
employees. Motivated employees may 

stay longer thus reducing the costs and 
disruption of recruitment and retraining. 
Furthermore experienced employees 
increase productivity.

For many businesses, local customers are 
an important source of sales. Thus,  working 
with local community generate ideal 
opportunities for positive press coverage 
which brings a wide range of benefits. Good 
understanding of the local community 
enables new products and services to be 
developed with more competitiveness. 
Having good relationship with local 
authorities is crucial in doing business and 
it also helps to comply with regulatory 
requirements.

Improving environmental performance 
using environmental assessment techniques 
such as life cycle assessment (LCA) can 
make a big difference. Minimizing waste 
of resources will reduce the environmental 
impact and costs. Due to the customers’ 
awareness of green products and the 
sustainability issues, environment caring 
may also increase revenue of the business.

IMPLEMENTING CORPORATE SOCIAL 
RESPONSIBILITY

All employees, customers and suppliers 
wish to be treated in an honest and 
responsible manner. When dealing with 
customers, be open and always tell the 
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truth without hiding anything in the ‘small 
print’. Listening to the customers could 
improve the products or services to be 
offered in future. If anything goes wrong, 
acknowledge the problem and deal with it.

Selection of suppliers usually is being 
carried via audit to ensure responsible 
working practices can be an important 
part of the CSR approach. Reputation can 
be damaged by being associated with 
businesses that abuse the rights of workers 
or local environment because customers 
become concerned about the wider impact 
of supply chains. Fairness such as on time 
payment is much appreciated especially for 
smaller suppliers.

There are many ways to get involved with 
the community but it makes commercial 
sense to participate in business related 
programmes. Publicizing all the CSR 
activities will ensure that customers, 
suppliers and local community are aware 
about it.

CSR is a continuing process of building 
long-term values which help to improve 
reputation and encourage customers and 
other stakeholders to stay involved with the 
business.

Environmental management standard 
ISO 14001 is a management standard 
which could be used to publicize 
the ethical, environmental or social 
responsibility. International Organization 
for Standardization is introducing a new 
voluntary standard later in 2010 to help 
businesses manage the CSR.

CONCLUSION

Many world leading companies and 
organizations are aware of the importance 
of CSR to business activities.  CSR has been 
implemented by organizations  to ensure 
successful business strategies which bring 
huge revenue and profit to the relevant 
organization.
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